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The Power of Platforms
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Using the Internet for Public Interest

1.0 Nt H N IS EE TS 0 T BRI R, Social initiatives raise
funds through the Internet, launching a new generation of online charity

2.0 ANt H e g B E A AR 5 BT A7 L. Social initatives
become accessible and integrated in our everyday lives through the web
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Our founding principle is to allow everyone to contribute back ‘
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By leveraging Alibaba’s business model and
operational expertise, we help public organisations
secure funds, human resources and other
developmental tools. We also create more
possibilities for consumers and retailers to
contribute.
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Core values: Decentralise philanthropy and
develop a wide diversity of public welfare activities
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Online shops
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In 2014, 420 social orgaisations set up
online shops on Taobao, raising a total of

50.9 million Yuan. One Foundation raised
9.68 million Yuan, topping the list.
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Alipay Online Donation
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In 2014, 516 organisations used Alipay’s
zero-tax donation platform to raise a total
of 150 million Yuan. Our most generous
donor donated a whopping 825,000 Yuan.
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Gongyi Baobei
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In 2014, 1.3 million retailers set up
84.5 million “Gongyi Baobei”,
generating 72.2 million Yuan in
donations. In November 2014 alone,
there were 188 million transactions
of “Gongyi Baobei”, generating 11.3
million Yuan in donations.
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Crowdfunding
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Established in 2014, Alibaba’s
crowdfunding platform garnered the
participation of 400,000 people and 7
million Yuan worth of donations. This
initiative is now China’s largest public
welfare crowdfunding platform.
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PSA Union
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In 2013, Alibaba started putting
advertisements for social organisations on its
website’s error pages. The advertisements
were viewed a total of 747 million times since
the initiative’s inception.
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Public Welfare Auction
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Started in 2013, dozens of social

organisations have participated in this
initiative to organise dozens of auctions.
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Cloud NPO
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Started in September 2014,
Alibaba’s Cloud NPO uses cloud
computing to help public welfare
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Case Study: Innovative Solutions to social problems

BB WE 1157 5. Make use
TSRIREDM of idle agricultural land and labour

i T+ LB PRIEA R Use rent
and wages to secure farmers’
incomes.
Wk = RUGRIO L3, Agricultural
products are safe and healthy to
consume
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Changing the world isn’t about a small group of people doing big things.
It's about everyone doing just that little bit.
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