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The University and  
All That Matters… 



Duke University 



http://dukeforward.duke.edu/  

http://dukeforward.duke.edu/


Statue of James B. Duke  
in Duke University 





New York University  
Tisch School of the Arts 



http://support.tisch.nyu.edu/page/home.html  

http://support.tisch.nyu.edu/page/home.html




http://www.nytimes.com/2008/06/11/business/11menthol.html  

http://www.nytimes.com/2008/06/11/business/11menthol.html


LSE and the Gaddafi Foundation  





http://www.lse.ac.uk/newsAnd

Media/woolf/pdf/woolfReport.p

df  
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http://www.lse.ac.uk/newsAndMedia/woolf/pdf/woolfReport.pdf
http://www.lse.ac.uk/newsAndMedia/woolf/pdf/woolfReport.pdf




The University… 

• Freedom 

• Liberty 

• Diversity 

• Knowledge and Virtue 

• Excellence 



Fundraising is 

 Not about Money 



• “The endowments at Harvard and other great universities have created a 

system of higher education that is the envy of the world. It has opened 

doors of opportunity ever more broadly; it has fueled revolutionary 

advances in science; it has helped drive economic growth and expansion in 

our nation and the world. 

• Our endowment represents the investment of gifts from generations of 

donors who have viewed Harvard as a place to bring their philanthropic 

visions to life. It provides the capital for an ambitious enterprise that 

supports 20,000 students in Harvard College and a dozen different schools, 

16,000 employees, and a physical plant comprising over 600 buildings….. 

 

 

Drew Faust, President of Harvard, 2008 
 



(cont’d) Drew Faust, President of Harvard, 2008  
 

• As custodians of civilisation we are home to libraries 

and museums that house priceless collections of 

books, manuscripts, art works, cultural artifacts and 

scientific specimens. 

• In an era in which large and important financial 

organizations have been known to disappear over a 

weekend, universities are durable, proven institutions, here 

for the long haul.” 

 



Ethical Principles  

• Trust 

• Honour  

• Respect 

• Generosity of Spirit  

 



“International Statement of Ethical Principles in Fundraising” 
The Association of Fundraising Professionals(AFP) 

December 7, 2006  

• Honesty: Fundraisers shall at all times act honestly and truthfully so that the public 
trust is protected and donors and beneficiaries are not misled. 

 

• Respect: Fundraisers shall at all times act with respect for the dignity of their 
profession and their organisation and with respect for the dignity of donors and 
beneficiaries. 

 

• Integrity: Fundraisers will act openly and with regard to their responsibility for 
public trust. They shall disclose all actual or potential conflicts of interest and avoid 
any appearance of personal or professional misconduct. 

 

• Empathy: Fundraisers will work in a way that promotes their purpose and encourage 
others to use the same professional standards and engagement.  They shall value 
individual privacy, freedom of choice, and diversity in all forms. 

 

• Transparency: Fundraisers stimulate clear reports about the work they do, the way 
donations are managed and disbursed, and costs and expenses, in an accurate and 
comprehensible manner. 
 

Five important principles for acting as a fundraiser: 
 

http://www.afpnet.org/Ethics/IntlArticleDetail.cfm?ItemNumber=3681


The Pyramid 

       20%  
    people 
    donate  
       80% 

80%  
people 
donate 
20%of 
target 



Principles of Practice for  

Fundraising Professionals at  

Educational Institutions 

Approved by the CASE Board of Trustees 

 in July 2014 
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Ethical Principles 

 • Personal Integrity 

• Confidentiality 

• Public Trust 

• Disclosure 

• Compensation 

• No conflict of interest, or perceived 

conflict of interest 

 



Ethics & Fundraising 

• An Ethical Fundraiser 
       http://www.afpnet.org/files/ContentDocuments/ValuesAFPCodeEthics7Sep2012.pdf  
  
• Code of Ethical Standards 
       http://www.afpnet.org/Ethics/EnforcementDetail.cfm?ItemNumber=3261  
 
• eDonor Bill of Rights 
       http://www.afpnet.org/Ethics/EnforcementDetail.cfm?ItemNumber=3285  
 

•  Emerging issue: fundraising costs 

AFP's 2000 Outstanding Fundraiser says it's time for members to be more proactive in 

addressing the issue of fundraising costs. 

Emerging issue: How much donor involvement is too much? 

Fundraisers want donors to get involved, but how much is too much? AFP explores the 

issue of donor direction and involvement in philanthropic gifts. 

http://www.afpnet.org/Ethics/EmergingIssuesList.cfm?navItemNumber=539 
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The good, the grey area and the bad 



 

Donor’s “Bill of Rights” 
 

    The text of statement in its entirety was 
developed by the American Association of 
Fund-Raising Counsel (AAFRC), Association 
for Healthcare Philanthropy (AHP), Council 
for Advancement and Support of Education 
(CASE), and the Association of Fundraising 
Professionals (AFP), and adopted in 
November 1993. 

   

 

http://www.case.org/Samples_Research_and_Tool
s/Principles_of_Practice/Donor_Bill_of_Rights.html  
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1. To be informed of the organization's mission, of the way 
the organization intends to use donated resources, and 
of its capacity to use donations effectively for their 
intended purposes. 

2. To be informed of the identity of those serving on the 
organization's governing board, and to expect the board 
to exercise prudent judgment in its stewardship 
responsibilities. 

3. To have access to the organization's most recent financial 
statements. 

4. To be assured their gifts will be used for the purposes for 
which they were given. 

5. To receive appropriate acknowledgment and recognition. 



6. To be assured that information about their donations 
is handled with respect and with confidentiality to the 
extent provided by law. 

7. To expect that all relationships with individuals 
representing organizations of interest to the donor 
will be professional in nature. 

8. To be informed whether those seeking donations are 
volunteers, employees of the organization or hired 
solicitors. 

9. To have the opportunity for their names to be deleted 
from mailing lists that an organization may intend to 
share. 

10.    To feel free to ask questions when making a donation 
and to receive prompt, truthful and forthright 
answers. 

 



佛——眾生緣 

Buddhist – 
To help anyone to do good…. 



Greek… 



Flag Day 



http://www.swd.gov.hk/en/index/site_pubsvc/page_contro
lofc/sub_flagdays/  

http://www.swd.gov.hk/en/index/site_pubsvc/page_controlofc/sub_flagdays/
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Risks 
Complexities 
Sophistications 
Societal Changes 
Evolving contexts 
  
Act with Principle and 
Integrity 
UPDATE THE POLICY 



LSE as a global enterprise – 
“Lessons to be learnt..” 
 
The University is a 
 learning organisation 



 
We are a Learning 
community. 
 
Brave, Vigilant, Fair, Open, 
and  
Generous in spirit 
 
…..For a Noble Cause 
 



Thank you 
 

 

bernadette.tsui@hku.hk 


